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= U9 5= AolE 4 9JtiVanhonacker,
2007). BHAIE BHolA A= ST A
o] & Bilsof tia] A= Aol U=t
(Vanhonacker, 2007), 7L °]fr= A& A3t
= 7193 74e] sl tigk dSTbsA ol
55 HIARE BAlE] gk BRks WEal
MY FARSE £Y & W7 wEeld
(Proudfoot and Kay, 2018). 7FRIZFA 4}
AHE AFNHE dSTFsAL 2HAE AF
ol o3t FFE mRivhs Aol AFd
HE ATHOIAIE, 2, 2021). o]ell, £ Aol
Ae AEFFY] AgagloR FTleAS
EEst

Y
N
rz

2|5t} oYt

21#) A 8K disposition to trust)©]T EEA )
s éi]o}ﬂﬂlb ARl B F2 Ve
oujsin, o= 54 thdol thdk A= Ao
FEFS HAI= ﬁ?li A ATHMayer et
al., 1995). A1 3ek U B4, 28, 3}
2 w7 ol wet th2A Yehs, 21243
o] =L4E AFE F 9= HRE Y] Ao
2} SR ol e AF] A= =74 vek
ot mEbA, A é%k—% A TSR M=
Aol tigk Wgol] FFe mAlE 89l

A PIAET

AXel gk 419} ofZto] PFFojre mX= FTF
229 4= ItMcKnight and Chervany, 2005).
5, AlE 35kl wet 234 JIEFAA ol ik

2

g
A2 3EFe 4= g XﬂE‘i =2 %L%TS‘P
}

kA, ol Zattachment) 2 F 19} o}o]
Atol7} el E S wo] ZHgNkg-oleh= At
Z Aoz AMEES O Bowlby, 1982),
ATolME & A FAE o
3474] Ao oju| & o], 7j<1e]

= WEAT] I PFo ol e FEE HX=
—r8_§l' floZ ZHFE I 9tiYang et al.,
2019). o2 #HHE HAPATE A RY,
Yang et al.(2019)- flojH]iH] Ba=of thgt
§2t P B3l Al AR =Tt SHET
© AHLE Hrehd vt ok =3 o] 3fet Bkl
F£2014)2 BACT ojFo] AT AnlEZ
g Fej o= TR FES nRIth= A
A8 AZ3GT o, B ATl %3

7PIRIEFAA | thigh A= E T3l of =
=

B, ol Th 2% FF NS ol

e}

- o
=
B5 4

2.5 SO x: EAIRXICE & FOHe|=
2H|7}; 5o e HZ2U 29} TRAE TR
ZFEA| 2 Hol|A 2H|AL FF vH= FES
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il

op

AteE AMIE APATE B3 ezl bt 9l
TH(Esch et al., 2006). & A7 ol A5, AH]|
A7} 284 TPIRIEFAA ] sl ofzhE 2t
Al =9, IAFA G o2} JASFAXT} T

LE S
=% YA azgd %
weid, ¥ AT ke
= 70 7HEE A

Hda: 284 7RIS 2140 T3] oz
FAGA Lzl A+ FFS w3 Aok

Hab: 232 7PR1Z 2 Mol 3] ofzhe
Frjo)zol| A+)e QIS wA AHo|tk,

=

It

v, et
41 XtzF

B ATE As53E A8 elAE(Likert) 7
A HAE &gate] 22l AEARE X198}
Aok T Ao 2891 AEAA LAY
BE)E 58, 2 3L olU APYES A
HI2Y(SNS)ol| A 284 7PIRIEFAAS} R

<E 2> BEE9 oFEHEN Ex

. ae SERHN=326)
HlE Hl&
. A 149 45.71%
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s AR & FAH3 SAYES 74 B AFoA AMeE WTEe] SAHTES B
2 Bekete] HEEEol ek FH EF3(face T 7188 AdgATolA EEstRon, 234
validity) & SE3IHTE 2 AEL 2022\ 4€Y TPERAEFAA 4] wigto] me} Ao
224(BHHH 44 28UEH7HA HEAIE Wi £ A5t ARSSIGTE £ AT SAHYEL
sl & 50049 HESES s o, A s g sEE, AR SE,
AEA AARE] YR gAY YR 7 7 528 4, AR ST AR A

Jea B E

i, #HE 24

AFEA}A
skt

o Aty -5 A9

o
N
o
o5t
£
I\
_TL
ofr
o
i
A
ot
>
u
o
ot
2
By
(9}
M Y

02652 ARgslh BRe| & WARAYIE 457, TE 473, AlF

Jo <; 2>9} o] QoF A A 653 T F SATIOE oA E A

<E 3> Ho| =AHYe
e e x5 3ol Anzs
. 284 TPIAZRAN7} A A} ATk oA,
e A= AT Z8-7(2021)
=R 234 TPIZEAXNE FolgIThT QA3 AT G
u =9 AEFAME Foldt Ao = A= ’
=70 o U=ET = 2 ° g Zﬂ%—?—QOlé)
] EEES
A= 2384 TPIIZEAA ) T Qs AR P
EEE £I42015)
}\ —
el gaggn | FO4 7MRIEEANS SLES S n z83),
e e—ree e A 948)(2019)
e 24 TPRIEFAAZE T3 AR g 22, A,
e 3, U5 e AR} AR A% ¥/3%(2019)
ABIH A | 284 JPRIESANS AAE EAE e 4E| oldi 5 2020)
, 234 TSSO BB G2 5
=1 = [e] T =
dZ7hsA O N Vanhonacker(2007)
24 TPRIZTANE WS 5 gloka Ak
A1) ﬂcé rETaA AL P an002)
Sk
RERA
_ %382 7RI ZFEAA9}e] ARl SrjHA e
" FRYRERSe B A | )
ke
284 TPIEEAN 9} BAE AL FA3IL BAE,
A A 2= R t*oo =7 jjr |& A% A3k \__-074]
Psels BAstE ool A= w3]7(2019)
o el 234 JMRIERAAY} Tl B Fuske Aulz 29,
jo] & _
AFE FHfstE L sk oA A= 2173%2020)
Ao 3k AelA Aoz gare 44 U=
SAs A3 = TR 7RI g b dA Wang et al.(2015)

A5 4%
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& <HE>0) AT

B AFolAe 3 AEA 32672 o]
£ 249317] 9J3l SPSS 2637 SmartPLS 3.0
< ARgERATh - S5

13l SPSS 265 ©]-83ked Cronbach’s Alpha
#e Akl U222 SmartPLS 3.0S &
Bato], SAYE| A e A 9

3 FelA

=

8214 (confirmatory  factor
analysis: CFA)= Z13¥3}l310m, o|% 7MdAS

2 F7h AAssich

THAAF A A, A1F A (reliability) T FF
EldAd(convergent validity) 2 FHHEERGA
(discriminant validity) 5= Al¥3tch A
A A4 752 913 SPSS 26 4 A e} 8
1A QRAEH(CFA) A= 2} o] o
3l Cronhbach’s Alpha 7t HAEANF=
(composite reliability: CR) #k= ALt
%42 S 2 Cronbach’s Alpha &t % CR Fto]
0.7 oldo 2 Yehtd, wspo thak SA3=
o] AlE| o] kil £ 4 U=t(Nunnally,
1978), <X 4>of AAIZF B4 Azlel o)
Cronbach’s Alpha &t & 7F& 2 3to] 0.804,
CR %t & 7P W& gke] 08722 ERI=]o] ¥
TE9Y AFAe] FREJSS Fletinh ot

2o Wy U drEae) B 45 9

HdEAFZ(average  variance  extracted:
AVE) @ke] 0.5 ©]’d°]3(Fornell and Larcker,
1981), W AE & Q1A A gk (factor
loading)©] 0.6 ©1/d<] f-2l% 3k 71 7,
AFErGAo] =& Floz Adst 4 Q=
(Bagozzi et al.,, 1991), <3t 4>° A|AISF 2294
I HE, BE 80 AVERO] 0.631 o1dol
AL, B ARdE) 803 Ag =9 0.729¢
41 0.908 WHlolM FAH R fFoldhs &1l
& = 9l=d), o|2H 7t Wi B AR o]
B AFEFY] 22 AFAA A

T wu=E ‘"o

o WHERP A% Ak < 550 AN

™

J

sttt W 3 AR WEEdA AS5S
Hell 2t o] AVE Ala @ 2 /s A
BAGe] T712 vwsig)y gud oz W
©] AVE Al gho] siid We} 7|g W
1t ABAT R & 7, WEEA 0] &
BE Ro2 AT 4 =tl|(Fomnell and
Larcker, 1981), <3 5>0|4 7 W4 7ke] Ho
A EHAVE) AlE gl ¥ AaAls &

Hop B2 2 218 Sigho ex Aol
FEAATS LA

5.2 7IMAHS

THRS A= <E 63 2 AA, 23
A TPIRIEFAA S 2lEFFe] Hdgall o
A M@ (H1a), WIZEA(HI1b), JAIZ(Hlc),
AR AAIZHHLD, C57Fs8H1g) e AE]
o A2 Folg YIS vXE o E e
w22, AEEe-AH1d)S A F ] Hy-)
o] gL me AoE Yehton, MEA
(Hle)2 Al=lell frofgh Fas 4] Zsh= A
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Bl

<E 4> MEA 3 Efg 24 23

B THFAEFAA N ha A=t ofZo] PFFomo vAE IF

oo —
B HEEE ROIMIYZL Cronbach's Alpha et AZ E(CR) 2 MEE(AVE)
REAIL 0.852
#1414 REA2 0.836
Reals REA3 0.805 0.893 0.921 0.699
(Reality) REA4 0.840
REAS 0.847
ATTI 0.839
. ATT2 0791
A . ATT3 0.802 0.872 0.907 0.66
(Attractiveness) ATT4 0.833
ATTS 0798
AWAL 0.864
ol % AWA2 0.845
A = AWA3 0.853 0.896 0.923 0.707
(Awareness) AWA4 0.837
AWAS 0.803
INTI 0.821
A 284 INT2 0.781
° *%f’ 0.804 0.872 0.631
(Interactivity) INT3 0.843
INT4 0.729
PROI 0.825
ARA PRO2 0.799
Professionali PRO3 0.846 0.884 0.914 0.682
(Professionalism) PRO4 0.801
PROS 0.856
SOP1 0.852
ArE A AR SOP2 0.843
o =R 0.859 0.904 0.703
(Social Presence) SOP3 0.811
SOP4 0.846
. PREI 0.888
A&7 s
» ; ;’.;’ PRE2 0.881 0.872 0.921 0.796
(Predictability) PRE3 0.908
TRU1 0.887
A= TRU2 0.864
(Trust) TRU3 0877 0.901 0.931 0.772
TRU4 0.886
ATAIl 0.859
oz ATA2 0.842
Attach ATA3 0.740 0.874 0.909 0.669
(Attachment) ATA4 0.729
ATAS 0.903
AR IRR1 0.804
o ) IRR2 0.808
(Relatlonshlp. Retention RR3 0.833 0.848 0.897 0.687
Intention) IRR4 0.869
PINI 0.829
Tujol= PIN2 0.837
el . 0.874 0.914 0.726
(Purchase Intention) PIN3 0.870
PIN4 0.870
DTTI 0.831
DTT2 0.799
A= DTT3 0.842
0.903 0.925 0.673
(Disposition to Trust) DTT4 0.838
DTT5 0.842
DTT6 0.769
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<FE 5> AhmhmtA 2 EHHEIEM 24

e V1 V2 V3 V4 V5 V6 V7 V8 VO | VIO | Vi1 | Vi2

REA (V1) |0.836*

ATT (V2) | 0.724 | 0.813

AWA (V3) | 0.486 | 0.538 | 0.841

INT (V4) | 0.623 | 0.614 | 0.567 | 0.795

PRO (V5) | 0.604 | 0.557 | 0.532 | 0.510 | 0.826

SOP (V6) | 0.553 | 0.501 | 0.519 | 0.546 | 0.518 | 0.838

PRE (V7) | 0.461 | 0.473 | 0.460 | 0.464 | 0.567 | 0.554 | 0.892

TRU (V8) | 0.607 | 0.599 | 0.550 | 0.456 | 0.588 | 0.577 | 0.610 | 0.878

ATA (V9) | 0.543 | 0.547 | 0.641 | 0.548 | 0.534 | 0.611 | 0.645 | 0.723 | 0.818

IRR (V10) | 0.564 | 0.552 | 0.344 | 0.490 | 0.438 | 0.526 | 0.507 | 0.608 | 0.550 | 0.829

PIN (V11) | 0.548 | 0.574 | 0.648 | 0.607 | 0.594 | 0.598 | 0.602 | 0.627 | 0.746 | 0.541 | 0.852

DTT (V12) | 0.444 | 0.398 | 0.432 | 0.332 | 0.541 | 0.397 | 0.429 | 0.479 | 0.507 | 0.410 | 0.443 | 0.821

* AVEQ] AFS grlgh
<E 6> JMdHs 23
EEVES
7td = (Path Standgrd -Statistics p-Value ZHEdof
. Deviation
Coefficient)

Hla HA2A — 41F 0.195 0.075 2.604 0.009 A€
Hlb jEgAd — g 0.179 0.094 1.900 0.057 A
Hlc AT — AlF 0.159 0.066 2416 0.016 =]
Hld AR — Alg -0.141 0.062 2252 0.024 717}
Hle HAEAR — Ag 0.090 0.074 1.202 0.229 712}
HIf A3 AR — AF 0.153 0.083 1.851 0.064 A€
Hig A7 — Al 0.258 0.074 3473 0.001 A4
H2 AZ — ozt 0.723 0.036 20.325 0.001 el
H3a A — BAEA Y= 0.441 0.088 5.020 0.001 e
H3b A — Frje= 0.184 0.061 3.009 0.003 =]
H4a oz — FARA = 0.231 0.096 2413 0.016 A
H4b o2 — Hujjom 0.613 0.062 9.949 0.001 el

FAHE AEdE — AlE 0.080 0.054 1.476 0.140 -

o2 YePth E4, 234 7PRIEFAA (Hda, H4b &), 3HH, @A 7RIEFAA

2 SRIETHH2 A, AR, e WG
AelE 9 Fojolse] el FIF BT

HA 2L SIStk i3, H3b A, v
o ofzhe WARAL)E 3 Fojelso] 4

He] ol dge F= Aow Uit

o] AT A aglo] A
o] AmEe et £3,

Al

hs

of tisll <F 58.5%
7} o=l o

3l 52.3%2] AES Bl om A 9 o
2Le- FAFA o= Bl o) o) 2+ 39.6%,

57.3%2] AHHE RoFQh
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FN'

V. EE & Z&8
6.1 A7Z1 E9|

2 ATeAFTEEdS agos, 2384l
TPERIZTAX ] AT 3 alle] Al
2oz, Yot anlAEe] dEol = (@A
A= 8l Fujelmyel vlAls FE St
ATt ©IE S8l TPIRIZFANE FAIH o=
TSI, ABAT B 28 TRRIETA
Aol 54 B4S B9 AT gl <
F 7HE =E8sh o1& F9
EET F RS B ARE sk AT
7RSS AYsii.

7S Avks vt A A, 23

5 A
TMRIERAN ] A2 TFE A e @
) /‘é

g}

3, Mg, AR, AR AARE d57s
2 e FAAR FEFE HA= o=
o1 1tiHla, Hib, Hlc, HIf, Hig x€)). ©]
o 7HA] QI3 g, RIS, AR
A7, dZTVsA) e ARArEe] 234 T}
ARANEFAM7E ARSI F-grksitial Q1A
she ol B35 FUThL AdEnh v, A4S
2h8/4-& AlEe FH-)9] Fold Y=
Ao 7 FILQtHId 712}). °] Aa= ok
o] Yoz FAFE = Utk Miller(1992)=
A ARERE AbololA] ERITS] e ARg-2 7F
AAoR %Jlf“ﬂﬂur EHE 7 ok =43
ok 23A 7PRISFAA S} 2HIAF 2 szt
(o 37N g2 23] TS T2
A B °10W EHSS 2§ 9ok
2 TPRIETFAME Izl e g 7]

SRES R 2
o Fu 2o o3 IHE F9T} Be

3=

¢

B FPgIET

Aol g el ool WFolwel WxE G
o, 2l G4 2R TRIERAA ) 2%
o] opel, 24 TPRIET
A Foll = 7199 LA H Fazt

AR Y=

fin}

| 2o Zﬂﬁﬂx O] ﬂfﬂ?ﬂ,?_l 9]/\}71%;‘5‘&14
=gk Frg] 28 (heuristic) SJAFAA S )

7] R F5E F Stk E U8 ofE
AHxRs 2dd THIRISTFAMTE 7)le] o}
d 719de] &L vk A= IS 7t
s8e 5 7 Uk olell, FF Aol et
84 5 AT A WAE F 8 A
°o% 8 LAt e AoR AdH:

1]

>
N
r {
>
N
Y
r O
i
—u
re
X
o2
=
o
>

of B3 71E A7EAE AASFAL UK Yang
et al., 2019; Zhang, 2019). A, A 7}
BN it 417 2 o) A A
= 9 Fojelse] el Folg e vl
= Ao 2 QI SItHH3a, H3b, H4a, H4b =)
u), obge] An B ), ARAe] TAlaAe)

k

o Tl =g Folv] SME 2B THY
Sl thak A1Z)ek oj3t FAo) B

=21

rO
e
u
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QAo = AetEm, o= thE WofA 213
H 7129 d7EHE il Adelr|=
SICHAIS=A, 2011; A<, 2438, 2020). o}

Ao g2 B AFox e AAHEFS AT
o] FAMATE SRR, A A=
of folg YIS HXA Be AR Ve

el 5 Ik A, B AP A2 45
gl 2 FRIETAA] 21 B,
NHTERDS 28 PABTAA et
o 2§ 3 WAl ATl Z; 2B 7P
E79Ms}e] BARAG D50 B EE F
B3H AEel the Tl 5 o)) s
AFTHo| FAFHE W A2 YT

= AolA elef7t itk of7jel A o yopr, 7

_—

0 AFFEED ofFtolgh= 89S FUt
goen, & Eﬂ TAAL o«lE I =7

o dFe F A AAFAA, W=, IA
5, %‘ix—.‘%‘é, A4, /\BZV‘* *‘Zﬁﬂ g7t
Jq— HollA ol &2 <9
ol W It FFUA
éiﬁ_@ TPIRIEFAA et

oA anizte] FEele dd FEF WAUEE
@Eﬂé} - °i°*E}. npAgo R, - ATrollA
FRAME g2 o= Aelska, o
s 7]'/\01‘?_%‘7‘0&/‘ £ I u= Aol

Z, 2021; Wibawa et al.,
olE FYEZ A&}
1=

23 FpelZ

w - %ka 9% Fol=2ele AN
4 Qi ot} & Aol A AsRe 7
Al 284 JRIZSAA A 2 BeE
9% Tjol=ele Tt 2 A, B
7} 284 SN AL S5t
3] SlalAE olsel tid AAAe) AW
A4 9 uEy AEE 5 Bert . o
2 2ol 234 FPRIERANE Hrjg 24
At A Aok she Aolth. Az
AFE 2% 7)%o] WAT) wal, H7, v
elet 2 olAlgE TR ohjeh AjZehel
e} 93 1A HHEA AEH ol s
2798 % QA Bk ols) ko], BelAs

284 TPRIEFAA Y] BAdA e YT
oL} EHo] WS WEE sl d).
ol2 Edj 234 sMelZ2oix o FAA
mEAS Eolo ex AFAte] AlE T ofzhe]
ALE Hol&d] WAAS B Fujo|xe] 3R
S 7E 4= S Aotk 4, AeAR= 4]
A7k 2@ 7PRIETAA ) B9 5 A=
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28 TPIAETFAA N 3 AR} ofzte] PFolrol] A FF
T

%
WE 6.3 9ol BN U &5 oipus

<83} é, Y3 Ha= Zﬂ*ﬂ:}% 7Hko 2, B AW A 7Y A 2 @3 A
1 A AA ) wet sig 2 @A TPelE TS et A AR, B Aol 283
FAA 9] oJHA & RI=E Flojt) d& &9, tolHE 284 TPRIEFAA S} u/E 7
A B o 2BR, 3 S0l BF 234 U Aol Ae THATE o= Fs17] o
AASTFAM S A dAJsfiof et &7 Toll, A723e] dutslr} ofHr= AR o
22 BEAE tide] 3E o= E o ‘:}. F$ ATelM= AE2AL Hlo[E T of
3 2= 9) wj) Bolgto] Zo|=1 23 A JM Yz} 357 (web crawling) = F3l SNS7<]
AZFFAA | gk 22 E A = A7) o 2aHolHE F7IE st 40 &8
oll, dej2k= AHIAp St AEks w2 a7t ok o A2E T8 39 dolH
T e HEoE 2@ TPRIFFAA B £ 7 &8sk, IHEHoRR SPE
Zel =2 A|2}sjof ) BB, MAE el (mixed methods)& Z}-8-3t] EAgHHH A=
=2 TR 2 TPIRIEFAA] QA o A7AAEY A4 FHS AAEE =5
TE Fo|7] ¢l SNSE B¢ FAE AT 1 T US Zo R g EA, & ATlAe
Haf B 4 & Zojt}. vixjgto =z 23 7} 284 TPHRIEFIAAATS YR ATE
AolZ oA A= AnAe; ATALS TY3AANE, FF ATl E ol& F H Al
S 53] FE 7]&ofof gt} AnHA= Eilete] ATE FAE 5 As Aotk 23
A g7 2L TPRIEFAARY &5 A TPIRIEFAA HollAe A, A, IF,
< AA Q&0 old 7ol AR} Bk =9 AANE 55 7R 13 AlEst
U= AHdS 2 JAsEL Ak o7t AME 2 < s Ao, diF A5 wet vheo
AFTFE] B FIFE E 5 Q7] WE 2 7P olmAE Fal AEE 234 7ML

of, Hthgh &RA7L AA| AR} FEAE s SFAAMS} A e B i WE

AAH /A vhe Bk ek dE o), 2 A TPRIEFFUM SoRE U & Sle
A TPRISTAN ] AT fARE A @l Aotk & A7 AR vigo R % AT
Bo Aosia 150 wEY g5 aen ok dAE T O ARk ZPIRIETAA ) 24
SHELS Ao, F o FAH B L HE AW el F¥E 5 S 7IHE
7hol =gl AlFto] 7hsd Aolek mah AAl T AA, 2 A7 2 THIRIEFAA
4%¢ FEshs A9 + 2 WgE Hash WA AHTES el T oA A
oM LA} AN F5 Y v T8 AWE 7ol ZIAERIG o= &AL

M= Qo el g A5

Fallof & Ho= 23 TPHRIEFAAE 7ide] obd 71%ie]
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oz om;qa x]
H&C&Oﬂ o 37k A7k

ATl A

T
W=

25 =57 ](uncanny valley) &%
= AL Stk EARE =

7HIZI0] Q17ke] Bl bt
=TE 3357 }110}7(]13}7} o =7k 73k

& weishA gt

ARZF B0 FRE 73, 11 WA Yook
H oA BS A9 SRS IgRE o] 29)

THHo and MacDorman, 2010). &4 732l
Z2AXE Q7] B3 A nls=E kAN 1
Jezzo] B3 Zxy| 17HS BHalEHA] Blolyt
Lx)of U3t 27} =)y} Fasit) &5 A
oA o]#3t B3t IHy] FAo] 234 7}
A o F o FAIHCE 719
£ 7]digitt

o=
o

7, “ofolE W EHe|2o] Hxk
W, WA =L, BAFA 0| =0}
HAE SHOE” vdo], AH & &
3} 4, A1z, 2019, pp. 5-36.
T, “SNSe| Mu| 254 ezt
‘go] Ao} Ao HjAE I e
H|ZY 2, A3, A3E, 2012, pp.
3-25.
g, Ao AT sFH 7MY ASFAA
A A o) gl S}l <-g-gt

d

o

op

A

Y

)

r (

-9 -

o

. “&E71x] ROt I ZTE

L EAE, o] Wel? Ftol

8+3), #3734, 23, 2019, pp. 19-34.
G, A, “efolB Am 2 4HIRE
o] Ao E B Fujol o) FFS
AE 2%l T Bt
Ao QIFUAAIAN AT, Al21
A, A2E, 2021, pp. 53-78.

el

EHEE T

F54, “SNS A QlZFAA WA
o] 9] YEolxo) v)xEe FIA
do) MiAETE FHOR” AolR

3], Al43A
32.
“wHld <) vl A BRlE QIR
Zk A8, o]t FAETE But
o o o] =el PlX= g T A
A 24 a3 ARG ARN AT,
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FHstAT=F, #3234, ARZ, 2016, pp.
73-112.
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dl

: =32
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FH, NS HEAd e =
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£ 9 Yoo vAe ¥ 4
A 2ES 7Ho 2 Qe
AEANAT, A9, Al5%, 2019, pp.
257-281.
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eved on July 2022, Available: http://ne
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A, FelYE], Retrieved on April
2019, Available: http://www.brandbrief.
co.kr/news/articleView.html?idxno=183
9.

QAT “RUAZFAA] £Ad0] F-5FH A
Byga oo mA= FEF, 8
HA|ZEIA A30E, A3, 2021, pp.

179-204.

S5, WU NS VA BF
o] BAE QA% B oju|x| 7|3
olmx] W Fuje] T x| ek B
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AT, A21@, A4E, 2021, pp. 49-75.

A5, o] 2ol 3D TP QAZFAA | 3k
20-30tH Hq AHRE 1A BAEsE
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<Abstract>

The Effects of Trust and Attachment to Hyper-Realistic Virtual
Influencers on Behavioral Intentions:
Based on the Trust-Building Model

Hao, Jia Wei * Yang, Sung Byung * Yoon, Sang Hyeak

Purpose

Recently, hyper-realistic virtual influencers have received much attention in the field of corporate
marketing. However, there is a lack of research that suggests specific processes affecting behavioral
intentions through trust and attachment between virtual influencers and consumers. In addition,
previous studies have failed to consider the characteristics of hyper-realistic virtual influencers.
Therefore, this study investigates the effects of trust and attachment to hyper-realistic virtual

influencers on consumers’ behavioral intentions based on the trust-building model.

Design/methodology/approach

Based on the previous research, seven antecedent factors for trust-building were derived: Reality,
Attractiveness, Awareness, Interactivity, Professionalism, Social Presence, and Predictability. Next,
the survey was conducted on Chinese people who had experienced interacting with hyper-realistic
virtual influencers on social network services within the last 3 months at the time of data collection.
A total of 326 respondents were used for the final analysis and hypotheses were tested using a

structural equation model technique.

Findings

The results of this study are as follows. First, this study confirmed that reality, attractiveness,
awareness, social presence, and predictability as antecedent factors for trust-building of
hyper-realistic virtual influencers have a positive effect on trust. Second, this study confirmed that
trust in hyper-realistic virtual influencers has a significant positive effect on attachment. Lastly,
this study confirmed that trust and attachment to the hyper-realistic virtual influencer significantly

and positively affect relationship retention and purchase intentions.
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